New Year competition on the social media platforms
The idea of the campaign:
JCBank will post video on social media platforms and ask people to
mention their friends who had positively effected on them in 2018
Campaign duration:
30. December. 2018 till 6.January.2019
Prizes:
100 JDs for the one who mentioned his friend
100 JDs for the one who was mentioned
Terms and conditions
1- The campaign will run for one week.
2- The winner should be 18 years old or more.
3- JCB employees and their families are excluded from
participating in the competition.
4- The winner must be a Jordanian living in Jordan, or a nonJordanian residing in Jordan with a valid residence permit and
passport.
5- The names of the winners are to be announced on JCB’s social
media platforms.
6- The participants will be asked to submit their contact
information (Name, phone number, email and birthday) to
guarantee that they comply with the terms and conditions of
the campaign.
7- The winner must show his/her identity papers (ID or passport
or permit of residence) when claiming the prize.
8- The winners will be contacted using the information they have
provided earlier. In case the information was not accurate or
the winners did not reply in 5 working days; the bank has the
right to cancel the prize and repeat the draw again.
9- The winners must claim their prizes within 14 days of the
announcement, or else they will lose their right to win the prize.
10The bank has the right of announcing the name of the
winner in the way it finds suitable; whether it be by publishing
the name or posting a photo of the winner or any other way.
11The bank reserves the right of keeping some of the
personal information of the participants (like the email, phone
number, birthday and the participants’ photos).
12The bank reserves the right of using this personal
information for the purposes of promoting, marketing,

advertising and announcing including text messages and
phone calls.
13In case of any change on the terms and conditions, the
bank will announce this on its social media platforms.
14This campaign is not under the management or
supervision of Facebook.

